Silent Sustained Reading Article

Internet data mining hastens the death of personal privacy

(by John Eger, UTSanDiego.com) – Some time ago, Scott McNealy, then head of Sun Microsystems, said quite emphatically, “Privacy is dead. Get over it.”

Nobody seemed to care, frankly. Even now that Google has released its new privacy rules, there is considerable indifference.

Some folks say, “This is nothing new.” Already Facebook uses your private information to suggest other friends for you. All Google is proposing is to aggregate [collect] all the sites and services you use to make your search and your experience on Google more meaningful. So the services Google is talking about are simply being increasingly tailored to you? Maybe not.

As more and more of our daily activities for work, for play and for everyday living involve the use of this network of networks, every aspect of our lives is suddenly open to surveillance and the misappropriation and misuse of personal information, including our habits and by extension our innermost thoughts.

Author Jeffrey Rosen, in his book “The Unwanted Gaze: The Destruction of Privacy in America,” parodies Arthur C. Clarke’s famous computer character HAL, and offers a seemingly amusing yet truly disturbing glimpse of how we might be visible to these Internet voyeurs [people who likes seeing something that is considered to be private]:

“Good morning, Dave. Up rather late last night with me, weren’t you? … Perhaps it is none of my business (ha, ha, ha) … speaking of business, Dave, I noticed you cashed out of Intel yesterday. It wouldn’t be because of all of that credit card debt you and the wife have run up lately, would it? Anyway, have a good day at the office, Dave. I look forward to more of those emails about – how did you put it? – that ‘boss I would like to strangle with a coat hanger.’”

Obviously, the more a company knows about you, the better it can tailor and target its advertising message. For example, if you seem to be getting an unusual number of electronic ads from weight-loss firms, maybe you visited food.com once too often or just ordered a subscription to “Cooking Light.” …

Thanks to Google’s desire to satisfy advertiser demand for personal profiles for demographic data on each of us as individual consumers, we are at that crucial juncture in the history of the world where decisions have to made. We are at a point where some lines have to be drawn or give up forever the “right to be left alone,” as Supreme Court Justice Louis Brandeis saw it, and to have any say about the collection or use of what we used to call “personal” information.

It is increasingly clear that in our zeal to promote the marvels of the Internet, we may be seriously eroding the fundamental rights of the average citizen and consumer.

Today, given the pervasive influence of the Internet, unscrupulous agents either of government or commerce can tell where your mouse sits on your desktop, what sites you visit and for how long, and can track your movement from one website to another.

Abusive scavenging for information also occurred, of course, before the widespread use of the Internet and the World Wide Web. What is different now is that information of this kind and much more is becoming increasingly available to commercial enterprises in their relentless search for markets, and to governments to satisfy their thirst for personal information, all at the risk of undermining our fundamental rights.

But this is only the tip of the iceberg. We have little legislation today to deal with the proliferation of information on the web. And too many Americans already have compromised their personal rights for a free six-pack of Coke or a membership in a frequent-buyer program.

Most are not even aware they are so vulnerable.

It would be ironic and sad if the same Constitution which created a free press and a free-enterprise system enabling the robust knowledge economy we now admire was somehow responsible for the massive loss of personal privacy and a demise of more fundamental freedoms of our democratic society.

John Eger, a lawyer and former communications executive, holds the Lionel Van Deerlin Endowed Chair of Communications and Public Policy at San Diego State University.
Google to Sell Heads-Up Display Glasses by Year’s End

(by Nick Bilton, NYTimes.com Tech Blog) – People who constantly reach into a pocket to check a smartphone for bits of information will soon have another option: a pair of Google-made glasses that will be able to stream information to the wearer’s eyeballs in real time.

According to several Google employees familiar with the project who asked not to be named, the glasses will go on sale to the public by the end of the year. These people said they are expected “to cost around the price of current smartphones,” or $250 to $600.

The people familiar with the Google glasses said they would be Android-based, and will include a small screen that will sit a few inches from someone’s eye. They will also have a 3G or 4G data connection and a number of sensors including motion and GPS.

A Google spokesman declined to comment on the project.
The new Google glasses are said to look like a pair of Oakley Thumps (above).

Seth Weintraub, a blogger for 9 to 5 Google, who first wrote about the glasses project in December, and then discovered more information about them this month, also said the glasses would be Android-based and cited a source that described their look as that of a pair of Oakley Thumps.

They will also have a unique navigation system. “The navigation system currently used is a head tilting to scroll and click,” Mr. Weintraub wrote this month. “We are told it is very quick to learn and once the user is adept at navigation, it becomes second nature and almost indistinguishable to outside users.”

The glasses will have a low-resolution built-in camera that will be able to monitor the world in real time and overlay information about locations, surrounding buildings and friends who might be nearby, according to the Google employees. The glasses are not designed to be worn constantly — although Google expects some of the nerdiest users will wear them a lot — but will be more like smartphones, used when needed.

Internally, the Google X team has been actively discussing the privacy implications of the glasses and the company wants to ensure that people know if they are being recorded by someone wearing a pair of glasses with a built-in camera.

The project is currently being built in the Google X offices, a secretive laboratory near Google’s main campus that is charged with working on robots, space elevators and dozens of other futuristic projects.

One of the key people involved with the glasses is Steve Lee, a Google engineer and creator of the Google mapping software, Latitude. As a result of Mr. Lee’s involvement, location information will be paramount in the first version released to the public, several people who have seen the glasses said. The other key leader on the glasses project is Sergey Brin, Google’s co-founder, who is currently spending most of his time in the Google X labs.

One Google employee said the glasses would tap into a number of Google software products that are currently available and in use today, but will display the information in an augmented reality view, rather than as a Web browser page like those that people see on smartphones.

The glasses will send data to the cloud [a metaphor for the Internet] and then use things like Google Latitude to share location, Google Goggles to search images and figure out what is being looked at, and Google Maps to show other things nearby, the Google employee said. “You will be able to check in to locations with your friends through the glasses,” they added.

Everyone I spoke with who was familiar with the project repeatedly said that Google was not thinking about potential business models with the new glasses. Instead, they said, Google sees the project as an experiment that anyone will be able to join. If consumers take to the glasses when they are released later this year, then Google will explore possible revenue streams.

As I noted in a Disruptions column last year, Apple engineers are also exploring wearable computing, but the company is taking a different route, focusing on computers that strap around someone’s wrist.

Last week The San Jose Mercury News discovered plans by Google to build a $120 million electronics testing facility that will be involved in testing “precision optical technology.”

*Questions given after you have read both of these articles for reading comprehension 
